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taking creative challenges and making visually appealing
and effective solutions. My goal is to never stop learning
and growing my skills as a designer.
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the Future
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Thursday, June 8, 2023

Building 2 Student Center v¢ Salem Campus

Multimedia Arts Screening | 4:00pm-4:30pm
Graphic Design & Multimedia Arts Show | 4:30pm-7:00pm

| was tasked to design a proposal for my graduating class’ portfolio
show mailer. The goal was to interpret the name visually to portray
my peers and | as a group.

For my interpretation of the show name, |l illustrated a paper
airplane flying through a paper-textured sky. My intention for this
was to represent the creative thinking and innovative nature of the
graduates as we enter our future post-education. Ultimately, my
proposal was chosen which determined the branding of the whole
portfolio show.
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The Visual Communications Application Period is
Now Open!
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chemeketavc The Visual Communications program
invites you to meet our graduates at Portfolio Show
2023... more
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MIZAR EYEWEAR

OGO DESIGN




Mizar

Claim your look with the perfect glasses.

Mizar

Claim your look with the perfect glasses.

Mizar

Claim your look with the perfect glasses.

Challenge

For this logo design, | had an hour to read the creative brief, gather
the information | needed, do competitor research, and design the
logo itself from start to finish. This fictional eyewear company
called "Mizar” was a start up storefront in Portland, Oregon. The
goal was to target young projessionals who are cost-conscious but
are still wanting to look unique and trendy.

Solution

| used a serif font and hand manipulated each letter to take on a
wavy, illustrative look. | made the dot above the “i” (also known

as the tittle) a star to refer back to the origin of the name “Mizar”
which is a star in the big dipper constellation that was once apart
of an ancient eye test. The deep, navy blue was intended to tie into
the color of a night sky.
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ALBUM COVER
ILLUSTRATION | LAYOUT




Challenge

For this digital illustration project, | selected a musical artist, and
Side A designed an album cover. | chose the artist MXMTOON, an indie-

mona lisa pop singer.
learn to love you
victim of nostalgia

sad disco Solution

frown
florida

| did a lot of research for the subject of my illustration by watching
various music videos from this particular album. | fell in love with
Side B a piece of imagery in one of her music videos that was a melted
scales disco ball. For the title, | wanted it to have a disco-feel to relate to
g;';’z“;“g Pt the song titled Sad Disco. | used the texture of the album title to
create the pattern on the back cover.

haze
coming of age
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KOMBUCHA LABEL

PACKAGING DESIGN

lime + mint
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guava + ginger | KOMBUCHA

BRISE + SHINE

passionfruit +
White tea
14 FL OZ (414 ML)




CONTAINS 4% JUICE

Nutrition Facts

Serving Size 1 bottle
Servings Per Container 1

Amount Per Serving

Calories 80

14 fl oz

% Daiily Value*

Total Fat Og 0%
Saturated Fat 0g 0%

Trans Fat Og
Cholestrol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 19g 7%

Total Sugars 159
Includes 14g Added Sugars

guava + ginger

DWNary, 0y BRIGHTBRU
o

YW@brucha brucha.com

limited edition

CONTAINS 4% JUICE
Nutrition Facts
9 Serving Size 1 bottle
Servings Per Container 1
)\ Amount Per Serving 14 fl oz
organic Calories 80
% Daily Value*
Total Fat Og 0%
Saturated Fat 0g 0%
Trans Fat Og (=
Omg 0% |l
Sodium Omg 0% :
Total Carbohydrate 19g 7% | oz
Total Sugars 15¢g Ll
Includes 14g Added Sugars 28% | 2
Protein 0Og E
Not a significant source of saturated fat, frans fat, g
K 0 M B U C H A ;ogio::::::l.dmryﬁben n, and o
*The % Daily Valu lis u_h m nutrie a u
BRISE + SHINE ‘ S R—
+ Ingredients: Brewed tea (water,
0 a non white tea*, dried passionfruit*,
p a S S I 0 n f r U I t + gmo dried ginger), cane sugar*,
g passionfruit juice, lemon juice,
W h | t e t e a live kombucha culture (yeast,
bacteria), *Organic
'@brucha brucha.com ]4 FI_ OZ (414 ML) Non alcoholic: less than 0.5% alc/vol

CONTAINS 4% JUICE

Nutrition Facts

Serving Size 1 bottle
Servings Per Container 1

Amount Per Serving 14 fl oz

Calories 80

% Daily Value*
Total Fat 0g 0%
Saturated Fat Og 0%
Trans Fat 0g
Cholestrol 0mg 0%
Sodium Omg 0%
Total Carbohydrate 19g
Total Sugars 15g
Includes 14g Added Sugars

s
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Q"*.o lime + mint

Challenge

This project was to design a series of three beverage labels of my
choice with one of the three labels being a limited edition that
looks different than the other two. | had to find what bottles |
wanted to use at a store that sold the type of drink | was wanting
to design labels for. | created a custom die to design my label.

Solution

For my beverage, | went with kombucha since it has so many flavor
possibilities to design for. | started with a competitor analysis in
the store | was buying my bottles from to see what was working
for other kombucha and what was not. | took this information and
designed a brand that would still look like kombucha but would
also stand out among the others. | wanted to create a summery
feel through the bright color palette, fluid gradient, and wavy and
bubbly customized typography.

KOMBUCHA LABEL - PACKAGING DESIGN **
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PLANT STICKERS
ILLUSTRATION




Challenge

| was tasked to create a sticker sheet for a fictional company of my
choosing. We had to create two larger stickers and three smaller
ones. | decided to create a sticker sheet for a boutique plant

shop. The goal was to make sure that all five stickers felt like they
belonged together as a set.

Solution

| wanted my stickers to feel hand-done, textured, and authentic.

| used a textured brush in Procreate to ensure the stickers were
high quality while still sticking with a hand-drawn feel. | decided to
use plant puns paired with illustration for the two larger stickers
with unique, imperfect patterns on the plant pots. the two smaller
stickers showcase different plant leaves, and a watering can with a
similar stylized pattern.

PLANT STICKERS « ILLUSTRATION **
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MID-VALLEY SUICIDE
PREVENTION COALITION

LOGO DESIGN




Mid-Valley
Suicide Prevention
Coalition

Mid-Valley
Suicide Prevention
Coalition

Mid-Valley

Suicide Prevention
Coalition

Challenge

| was tasked with coming up with an idea for a logo for the Mid-
Valley Suicide Prevention Coalition. | got to meet with employees
from this coalition to go over what they were looking for in a new
logo, how they want to be perceived by the public, and what their
values are. These key takeaways informed my creative process as
| began designing. | came up with multiple variations until | landed
on my final submission.

Solution

| went with a turqoise blue since the representatives wanted
something that was bright and would stand out but also the
color blue conveys a sense of trustworthiness and calmness.
The abstracted illustration of an opening door that is overlapping
with the doorway represents being open and inviting to have
conversations about mental health as well as the overlap of the
coalition partnering with the community and organizations.
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There is hope,

Mid-Valley

Suicide Prevention Vel Wheﬂ

Coalition .
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STRIPPED

CEREAL BOX

PACKAGING DESIGN




Nutrition Facts

About 10 servings per container FIND THE WORDS OF ITEMs You wouro S TRIPPED Challenze

Serving size  2/3 cup (62g)
.|

TAKE ON A CAMPING TRIP!

caores | 270/ 130 | was assigned to create a cereal brand as well as design a cereal

- 1 o T box from that brand. The challenge here was to create a custom

Saturated Fat 059 2% 1

et i e EaNeaL > S 1 organic nowr i cereal brand and box packaging including a custom vector die

] ‘- _ e e and prototype. One element of the challenge was to create an

Total Sugars 149
Incl. Added Sugars

rae T (S | | o ‘ i interactive element within the branding.

Vitamin D
Calcium Omg 0%

1.6mg 8% 0.
150mg 4%

* The % Daily Value (V) tells you how much

el | o e Solution

i 1 pere My cereal brand, Stripped, is focused around health-conscious
people that were always outdoors doing activities such as hiking,
S - camping, backpacking, etc. The name “Stripped” refers to how this
FLASHUIGHT  SONG Uy healthy cereal brand is stripped down to only the most necessary
and healthy ingredients. The cereal box | designed was for an
organic granola cereal that is marketed to be both a breakfast

as well as a trail snack. For my interactive element, | designed a
custom word search themed around camping equipment.

CEREAL BOX « PACKAGING DESIGN %t
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BOUTIQUE HOTEL

LOGO DESIGN
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Lodge

Challenge

This logo design is for a boutique hotel located in Moab, Utah. The
target audience is outdoorsy, nature-lovers. The theme for the
hotel is movies/films. | was also tasked to come up with the name
for my fictional hotel, so | named mine “Filmography Lodge”.

Solution

The logomark was designed to be minimalistic. The simple,
straight lines form the letters “F" and “L" within the box while also
mimicking the redrock formations found in Moab, Utah. When
pairing the logomark with typography, | chose a sans-serif font
that had a similar bold, geometric look. | arranged the name of the
hotel to resemble the shape inside the logomark.
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WELCOME TO
OREGON BIKE SHOP

A mechanic owned bike shop in the heart of the Montavilla neighborhood,
providing quality & fair bike repairs and sales of used bikes to the community.

BIKES FOR
EVERYONE

BROWSE BIKES

SELL TUNE UP

Gt Have  bike thel needs a
2

VISITUS!

418 SE 81ST AVE.PORTLAND, OR 97215
WEDNESDAY & THURSDAY 10 AM - 4PM
FRIDAY & SATURDAY 10 AM - 5 PIV

_ WELCOME TO
v ¢ OREGON
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. A mechanic owned bike shap in the heart of the
: | Mentauillanaighborhood, providing quakiy &

Haie bike rapaies and sales of used bikas iothe
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BUY SELL TUNE UP
= = &=

VISITUS!

i j 418 SE 8157 AVE. PORTLAND, OR 97215

Challenge

For this project, | was tasked with taking a preexisting website
for the Oregon Bike Shop and redesigning it in Adobe XD. | had to
create two diffferent layout variations: one for desktop and one
for mobile.

Solution

For my direction with this project, | didn't want the website to

be visually overstimulating so | intentionally used less images
and a limited color palette. | went with a red, black, and white
color palette to correspond with their logo. | focused strongly on
typography to carry visual interest and hierarchy.
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Why has there been an increase of popularity of what people call ‘cozy games*?
. What makes these games so cozy?
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Screencapture from Animal Crossing: New Horizons

you have been on social media in the past few years you have likely noticed
the rising popularity of what people have been calling ‘cozy games'.

There are entire social media accounts
that users have dedicated solely to
playing and talking about cozy games.
Cozy games are a low-intensity, casu-
al genre of video games that are often
slower paced and allow players to
have a lot of creativity within game-
play. There are often various ways
to customize the experience within
the games including picking out the
clothes for your avatar, decorating
your home, or even choosing a love in-
terest for your avatar. Cozy games will
sometimes have a vague storyline, al-
lowing the player to have a lot of free-
dom in terms of what they want to do
within the game.

Cozy games have been around for
a while now, but the question is: what
caused them to become so popular?
The game that ignited this trend is
none other than the game Animal
Crossing: New Horizons. If you have
not heard of Animal Crossing: New

Horizons (also known as ACNH), it is a
video game for the Nintendo Switch in

which you play a human called a “vil-

lager” and you live on an island that
you get to name with a bunch of an-
imals in which you can interact with
and slowly become friends with. You
can partake in activities such as fish-
ing, bug catching, home decorating,
traveling to new islands, digging up
fossils, and so much more. The island
can be customized by adding rivers,
building cliffs, planting flowers and
fruit trees, etc. What is also unique
about Animal Crossing: New Horizons
is that time in the game moves at the
same pace as time in the real world.
Seasons also change in the game as
they change in real life as well. For ex-
ample, if you opened up ACNH at 9pm
on a winter night, your island would be
moonlit and covered in snow. In com-
parison, if you opened up the game at
2am on a summer afternoon, your is-
land would be bright, sunny, and you
would likely see bugs flying around
especitally near any flowers you have
planted. Animal Crossing: New Horizons
was released at the same time that

COVID-19 shutdowns began happen-

ing in the United States. It was not the
first cozy game to be released as previ-
ously mentioned; it was not even the

first game in the Animal Crossing series.

However, due to the timing of ACNH’s
release date, many people were be-
ginning to have an abundance of free-
time as states were rapidly going into
quarantine. It was not only the coinci-
dence of the release date though. The
nature of the video game is what drew
people in. As people were cooped
up, bored, and stressed during the
COVID-19 shutdowns of 2020, they
needed a way to escape the uncer-
tainties of the real world. What bet-
ter way to escape the real world than
to immerse yourself into a care-free
game where you get to build your
own island and talk to your fun ani-
mal neighbors? There are cozy games
that are online and multiplayer which
allows cozy gamers to play with their
friends or to even make new friends
that share the same love for the genre.
What a great way to stay connected

during a time of disconnectedness.

inlrwals 3

The challenge for this project was to write a magazine article
and design a layout for it. It had to have a sidebar of additional
information as well as other basic magazine article elements.

Since my magazine article was about cozy games, | went with a
warm, inviting color palette to tie all of my pages together. For my
sidebar, | did additional research on popular cozy games to suggest
to the reader if they were to be interested in playing one for the
first time.



Animal Crossing:
New Horizons was
only the beginning
of the rise of cozy
games in popular- into
ity. People began
to realize just how
therapeutic  these
types of games
were, and video
game develop-
ers began to catch on, leading to many
brand new cozy games being released in
2022 including Coral Island. Coral Island
is a game where the main objective is to
restore the coral reef on your island. You
also own your own fair where you raise
farm animals and plant and harvest a
variety of different crops. Outside of the
basic tasks, you can wander around your
island, mine for gems, make friends, and
even fall in love with one of the many
dateable NPCs. On top of that, the ap-
pearance of the avatar you play in the
game is entirely customizable including
the clothing. On the gaming platform
Steam, Coral Island has 93% positive re-
views which is classified as “Very Posi-
tive”. Even more are on the way in 2023
such as Puffpals: Island Skies, Naiad, and
Gourdlets. The increasing popularity of
these types of games has allowed for
people to form online communities to
share their love for the cozy game genre
with others. As previously mentioned
there are even entire social media ac-
counts dedicated to cozy games. People
who follow these accounts are able to
interact with the owner of the account
as well as other followers who also share
the same love for cozy games. Through
these connections, cozy game fans can
share insights to games or suggest cozy
games to others that some may have nev-
er heard of before. Cozy games have ulti-

mately created a safe space for people to

“What better way to
than to immerse yourself

where you get to build

meet new people
with the common
interest of these
loveable games.
With life most-
ly being back to

normal and peo-

your own island and ple going back
talk to your fun animal
neighbors?”

to their everyday
lives, cozy games
remain popular. It
is the perfect way for many to destress
and relax at the end of a long work day. It
allows people to be creative and explore
within a virtual world with friends or
with simply the quiet company of them-
selves, Cozy games give people’s lives
balance and allow them to step back
from the mundane. So, if you enjoy the
idea of escaping reality for a few mo-
ments to express your creativity and an
exciting virtual world full of new friends
and adventures waiting for you at every
turn, consider grabbing a blanket, your
favorite beverage, and immersing your-

selfin a cozy game

Sources:
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https:/fwww.cbrcom/cozy-games-coming-
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hitps:/wwwcbr.comicozy-games-coming-
out-in-2023/#gourdlets-is-a-pastel-city-
management-game

Kynseed

A beautiful Life Sim
Sandbox RPG, Raise a
family, farm the land, run
a business, cook, craft and
build an everlasting legacy
in a vast world filled with
adventure, creativity and
meaningful choices.

New Pokémon
Snap

Seek out and take in-game
photographs of Pokémon in
their native environments in
the New Pokémon Snap™
game, only for the Ninten-
do Switch™ system! Snap
photos from the NEO-ONE
as you you encounter and
research lively wild Pokémon.

Aka

Find inner peace in a small,
open-world game. On these
carefully handcrafted islands,
you can take a nap on a giant
monster, feed baby dragons,
take care of the fauna and
flora... ..but demons from
your past might come back to
remind you what you want to
forget.

abiotics
I shanicols
: fan Fiber






hydrating

smoothing

firming

douxskincare.com

2 ‘ 97359 “ 61524 “5
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soft skin.
gentle ingredients.

Challenge

This project was unique in the sense that not only was | designing
a cosmetics box but | needed to properly prepare the design to be
sent to press and die cut. Using the existing die from the printer,

| created a brand look and feel for both the box and the product
label inside.

Solution

| decided to create packaging for a skincare serum. | designed a
label for an eyedropper style bottle as well as the layout of the box
itself. My goal for my design was to have a high-perceived value
coupled with a classy, delicate look.

SKINCARE BOX & LABEL « PACKAGING DESIGN ¢
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THANK YOU!

| can't walit to design with you!

@ designswithalyssa.com

><) hi@designswithalyssa.com
designswithalyssa
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